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Coje GTM?



Tag Management System

e Nastroj na spravu skriptd




Google Tag Manager

4l Google Analytics

° A Google AdWords

Google Tag Manager @ Other tools

Website



GTM - Proc ho vyuzivat?

Stary proces (1-3 tydny)

e Rozhodnete nastavit
méfici kod nebo novou
udalost

e Predate informaci web
administratorovi

e Odsouhlaseni a testovani

nasazeni

e Zobrazenidatv reportech

Novy proces (1-3 hodiny)

Rozhodnete nastavit
mérici kod nebo novou
udalost

Sami nastavite a
otestujete v GTM

Zobrazeni dat v reportech



Prehled vsech kodti a logiky méreni

CURRENT WORKSPACE

Default Workspace > Tags
[[] Name

fm Overview AdWords RTG
B Tags

AJAX Listener
@ Triggers
B Variables

larity

IR Folders

Conversion linker
D Templates

Cookiebot - All pages

CookieBot - podminky pouzivani

Event - beforeunloud

FB event klik kontakty

FB event zobrazeni kontaktu

FB pixel - base code

GA4 - Base code

Type Firing Triggers

Google Ads @ ce.cookie_consent_m...

Remarketing

Custom HTML Q All Pages

Custom HTML ° ce.cookie_consent_m...

Conversion ° All pages

Linker (marketing_consent)

Cookiebot CMP Consent Initialization
- All Pages

Custom HTML Cookie - podminky
pouzivani

° Cookies - PageView -
cookies

Custom HTML ° All Pages

Custom HTML Klik na tlacitko
kontakty
(marketing_consent)

Custom HTML Zobrazeni stranky
Kontakt
(marketing_consent)

Custom HTML Q ce.cookie_consent_m...

Google All pages
Anshiice: RAA (no_consent)

Q @ New
Folder Last Edited
Unfiled items 5 months ago

LunaMetrics
AJAX Listener
Plugin

Unfiled items

Unfiled items

Unfiled items

Unfiled items

Cookieless

Unfiled items

Unfiled items

Unfiled items

Unfiled items

6 months ago

5 months ago

5 months ago

5 months ago

6 months ago

4 months ago

6 months ago

5 months ago

5 months ago

3 months ago



Historie zmén a zodpovédnych osob

&«

(*‘ Tag Manager

Workspace

Versions

All accounts > Fragile media

www.fragile.cz - ostry web ~

Admin

www.fragile.cz - ostry web cTminse

Version 57 is Live

Published Feb 9, 2022 by adwords@fragile.cz

Versions

Version ID <

57

56

55

53

52

51

50

Live, Latest

Name Created
User consent states 02/09/2022
Cookieless tprava 01/03/2022

Cookieless 01/03/2022
measurement

Nastaveni E-privacy 12/31/2021

Cookieless UA 09/21/2021
MC Clarity 04/16/2021
FB eventy 02/24/2021

FB vytvoreni eventu 02/24/2021

26

Tags

Published

02/09/2022

01/03/2022

01/03/2022

12/31/2021

09/21/2021

04/16/2021

02/24/2021

02/24/2021

13

Triggers

Put

adwords@fragile.cz
adwords@fragile.cz

adwords@fragile.cz

adwords@fragile.cz
adwords@fragile.cz
adwords@fragile.cz
adwords@fragile.cz

adwords@fragile.cz

2

Variables



Implementace

e Postup zalozeni a instalace GTM
e Po zalozeni kontejneru pozadejte webove
administratory pro nasazeni GTM skriptu na web

Instalace Spravce znacek Google
Zkopirujte nize uvedeny kod a vlozte jej do vSech stranek na webu.

Vlozte tento kod na co nejvysSi moznou pozici ve znacce <head> na této strance:

<! Goo

gle Tag Manager -->

ush({'gtm.start':
ntsByTagName (s) [0],

Dalsi informace o instalaci fragmentu kodu Spravce znacek Google naleznete v Uvodni priruéce.


https://www.sun.cz/nastroje/navody-pro-klienty/zalozeni-google-tag-manageru

Testovaci prostredi dnes

e Ukazkové interakce k nastaveni na URL adrese
https://www.fragile.cz/gtm-workshop/

e Nastavujte v testovacim GTM (GTM Test - Fragile.cz -
GTM-M2VDCJS)

e Testovaci GA profily
o GTM Test - Fragile.cz - UA-21322988-27
o GTM Test - Fragile.cz - GA4

tm test
< Search & fites All accounts > GTM Fragile CZ

T Test GTM - Fragile.cz ~

Search all products

Analytics

Fragile projects 315179181 No organization
0 GTM Test - Fragile.cz - GA4

Fragile projects > GTM Test - Fragile.cz Tracking ID No organization
ol All Web Site Data UA-21322988-27


https://www.fragile.cz/gtm-workshop/

Rozhrani

AKTUALNI PRACOVNI PROSTOR

Default Workspace >

Shrnuti

Znacky

Pravidla

Proménne O

Slozky

O " FE ® 8

Sablony

Znacky Q Nova
D Nédzev N Typ Spoustéjici pravidla Naposledy u
GA Test Google Analytics: All Pages pfed dnem

Universal Analytics

Znacky - VSechny skripty viozené do GTM

Pravidla - UrCena pravidla, na zakladé kterych se spousti
skripty

Proménné - Urcité hodnoty, napfiklad URL, Text tlaCitka,
Nazev videa



Google Partners

Tags/Znacky

Jednotlivé méficl kddy
Dva typy

Pfeddefinové
Vyplhované jako formulédfe
Aktudiné 64 kédu
V Cechéch vyuZitelny zlomek
Viastni
e Vklddani/psanl kédd napfimo
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o Custom Iiage
More
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Google Partners

Triggers/Pravidla

e Podminky pro aktivaci a blokaci tagd

Contains, equals, starts with, RegEx, ...

e T¥i zakladni typy
o Page
o Event
c  Autoevent
e Dvé zakladnf vyuziti:
o Firing/Spoustéci
o Exception/ Blokovaci (Vyjimka)
e Slozité podminky
o Vice podminek v triggeru - AND
o Vice samostatnych trigger( - OR
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©e3 0000

Viaw

Al laments

Ant Urks

Engagerent

Zeroll Deph



Google Partners

Variables/Promeénné

Dynamické a konstatni hodnoty
Pouzivané v triggerech i tazich

Mnoho typt

Dvé moznosti definice
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1. Cviceni- Implementace GA

« < All accounts > GTM Test - Fragile.cz 7 7 ‘ S = F
N Analyt|Cs All Web Site Data ~ Q. Try searching “Top channels by users i 0O J
fr ADMIN USER
» B
x i Move property Move to Trash Ca
£C) GTM Test - Fragile.cz (UA-21322988-27) Property Settings b
P r >
é @ GA4 Setup Assistant BaEIC-SEHMIE
b e Tracking Id
Property Settings UA-21322988-27
=1
Property Name
«8s Property Access
2 =8 Management GTM Test - Fragile.cz
Q ¢ ) Tracking Info Default URL

https:f v  www.fragile.cz/

&
D

Pranartu Thanna Hictans

© 2022 Google | Analytics home | Terms of Service | Privacy Policy | [Z] Send feedback

v




Cviceni - Implementace GA

GTM-M2VDCJS (GTM Test - Fragile.cz)

ZaloZeni nového tagu Universal Analytics - typ Pageview
Nova proménna Google Analytics Settings

VloZeni mériciho kddu - UA-21322988-27

Trigger - spusténi vSech strankach (All pages)



2. Implementace GA4

e Admin - > Data Streams -> Zvolte DataStream - Measurement ID:

e Tag - Google Analytics: GA4 Configuration

X Web stream details

STREAM URL STREAM NAME MEASUREMENT ID

https://www.fragile.cz/ https://www.fragile.cz/ G-6B610NEDM6 lD

STREAM ID STATUS
3566023262 No data received in past 48 hours. Learn more $ G00g|e Ana'yt‘cs GA4 Conflguratlon
N | oogle Marketing Platform
4: Enhanced measurement
Automatically measure interactions and content on your sites in addition to standard page view measurement.
Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure
that no personally-identifiable information will be sent to Gocgle. Learn more

Measuring: o Page views e Scrolls @ Outbound clicks + 3 more fe)



Znacka, Pravidlo, Proménna

Znacka
(Tag)

Pravidilo

(Trigger)

Proménna
(Variable)

Kéd, ktery se spusti
Napfr: Google Analytics, Google Ads, Sklik
v ramci GA napf: zobrazeni stranky, odeslani formulare, scroll..

Pravidlo, kdy se kéd(y) spusti
Napr: Zobrazeni stranky, kliknuti na tlaCitko, odeslani formulare

hodnota (text, Cislo)
pouzije se v kédu, Ci jako podminka pro pravidlo
napf: spoustéj jen na strance “/kontakt”



Typické pozadavky méreni



Typické pozadavky méreni - Google Analytics

e Zobrazeni konkrétni stranky - kontakt
e Click natlacitko na webu

e Odeslani formulare

e Prehrani Youtube Videa

e StaZeni pdf souboru

e Odchoziklik

e Scroll nastrance

e *Custom Event

e “E-commerce



Typické pozadavky méreni - Google Analytics

1) Aktivace proménnych

2) Vytvoreni pravidla

3) Analyza dat v debug mode

4)  Vytvoreni znacky (navazano na pravidlo)
5) Testovani (Preview)

6) Testovani (GA Realtime)

7) Publikace (Submit)

8) Testovani



Uvodni nastaveni (Aktivace proménnych)

e Proménné (built-in vs. custom)
e Pro vyuZiti proménnych pro danou interakci je treba je aktivovat

e Variables -> Built in Variables -> Configure

CURRENT WORKSPACE
Test - GTM 5 Built-In Variables @ Q Configure
Name Type
m Overview Click Classes Data Layer Variable
B Tags Click Element Data Layer Variable
@ Triggers Click ID Data Layer Variable
M4 Variables Click Target Data Layer Variable
B Folders Click Text Auto-Event Variable
D  Templates Click URL Data Layer Variable
Event Custom Event
Farm Claceas Nata | aver Variahla



Clicknuti na tlacitko/odkaz na webu

Proménné kliknuti (Clicks)

Kliknuti

Click Element
Click Classes
Click ID

Click Target
Click URL
Click Text



Pravidlo - Kliknuti na odkaz [/ na tlacitko

e Dvatypy (all clicks, just links) - just links vétSinou funguje lépe (musi

odkazovat na URL
e Lzedefinovat pravidlo dle ID, Class, Obsahu, URL
X  Click - kontakt [ m

Trigger Configuration

o Click - Just Links

[] waitforTags ®

|| check validation ®

®) AliLinkClicks () Some Link Clicks




° Y 4

Cviceni

e https://www.fragile.cz/gtm-workshop/

e Nastavte 2x Trigger
o 1. pfikliknuti na odkaz “kontaktujte nas”

o 2. pfikliknuti na tlacitko “kontakt”

Trigger - Just links -> Some Link Clicks -> Omezeni podle proménné

(Click text, Click URL, Click ID?)


https://www.fragile.cz/gtm-workshop/

Odeslani formulare

e Aktivace proménnych (Forms)
Formulare

Form Element

Form Classes
Form ID
Form Target
Form URL
Form Text



Trigger - Form Submission

Priklad: nastavte odeslani formulare na strance “/gtm-workshop/”

Trigger Configuration

Form Submission

| Wait for Tags ®

[ ] check validation ®
() AliForms (@) Some Forms

Fire this trigger when an Event occurs and all of these conditions are true

Page URL v contains v /gtm-workshop/ - +




Prehrani Youtube Videa

Aktivace proménnych

(Forms)

Videa

< < < I < < < I < I <

Video Provider

Video Status

Video URL

Video Title

Video Duration

Video Current Time

Video Percent

Video Visible



Trigger - Youtube Video

e Potreba oznacit jaké interakce chceme zachytit (Start, Complete, Progress)

e Omezeni na konkrétnivideo (napr “Video Title)

Youtube Video Start [

Trigger Configuration

> YouTube Video

Capture
Start
Complete

] Pause, Seeking, and Buffering

: Progress @
Advanced
] Add JavaScript API support to all YouTube videos @

DOM Ready (gtm.dom)

®) Allvideos (O) Some Videos



Scrolling

e Aktivace proménnych

(Scrolling)
Posouvani

Scroll Depth Threshold
Scroll Depth Units

Scroll Direction



Trigger - Scroll Depth Threshold

e Vramcijednoho pravidla nastavime % pro spusténi eventu pri zobrazeni
dané casti stranky e Gonfiousation

e Typicky: 25,50,75,90, 100%

) Scroll Depth

] vertical Scroll Depths ®
Horizontal Scroll Depths ®

@) Percentages

e.g. 10, 25,50,75,90 i percent

() Pixels
Window Load (gtm.load) -

This trigger fires on

®) AllPages () Some Pages



Zobrazeni [ Stazeni PDF Soubori

e Stejny trigger, jako pro méreni klikd (Just links)
e Proménna Click URL (konci na .pdf)

Trigger Configuration

O Click - Just Links

:‘ Wait for Tags @

| Check validation ®

(O AllLinkClicks (@) Some Link Clicks

Click URL v  contains v | .pdf




Kliknuti na email / telefon

e Stejny trigger, jako pro méreni klikd (Just links)
e Mail: Proménna Click URL obsahuje: “mailto:”

e Telefon: Proménna Click URL obsahuje: “tel”

Trigger Configuration Tigger Contiiuration

Click - Just Links
o Click - Just Links O

Wait for Tags
Wait for Tags @ g @

OO

Check Validation ®
Check Validation ®
This trigger fires on = 2,
= y (") AllLink Clicks ®) Some Link Clicks
() AllLinkClicks (@) Some Link Clicks = =

e this trigger when an Event occurs and all of these conditions are true

Click URL v contains v tel:
Click URL v contains v mailto: =



Nastaveni udalosti Google
Analytics



Universal Analytics - Udalosti

e Mame hotové podminky/triggery pro zvolené interakce méreni

e Nastavime tagy (znacky) pro odeslani udalosti do Google Analytics

Tag Configuration

Google Analytics: Universal Analytics
Google Marketing Platform



Universal Analytics - Udalosti

e Pro udalosti miZete definovat nékolik parametr(:

O

O

o

o

Kategorie - je povinny Udaj, zakladni rozrazeni udalosti
Akce - popis konkrétni kategorie udalosti, napr. stazeni, prehrani...
Stitek - volitelny popisek upfesfujici konkrétni udélost

Hodnota - Ciselna proménna

e \lysledky jsou zobrazeny v GA prehledu Obsah -> Udalosti

e Kazda udalost lze mérit jako cil



Universal Analytics - Udalosti

Rozdéleni udalosti:

Priklady:

%, Sekundové rozdéleni

[ VIDEO Start, Pause, End, Buffering (0,60,120,180)

[ Enhanced E-Commerce Add to Cart, Product Click Cislo produktu




Vytvoreni tagu - udalosti

e Tag Google Analytics: Universal Analytics -> Track Type “Event”

e Definuji Category, Action, Label (moZno vyuZivat dynamickych hodnot)

e Non-interaction hit (dllezZité nastavit “true” pro Scroll a Timer) - ovliviiuje
Bounce Rate

e Zvolit Google Analytics Settings Variable dle GA sluzby, kam chci udalost

zaslat



Tag Configuration

Priklad Scroll Tracking

Google Analytics: Universal Analytics
Google Marketing Platform

Track Type

e Category “Scroll”-> Action a label Euent .

Event Tracking Parameters

-> dynamické hodnoty

e Non-interaction hit - True! = -
e Trigger - Scroll Depth (Scroll Depth Threshold)
{FageURLY) [+ |
Triggering - Hit '
Firing Triggers Google Analytics Settings @

Scroll depth



Priklad Scroll Tracking

GTM-LNSB Preview m

e Otestuji v Debug Mode “Preview”

Summary B
Scroll Depth
v 4@ Fragile - Agentura pro ...
API Call
5 Timer
5 Scroll Depth datalLayer.push({event: "gtm.scrollDepth", ...}) v
1 Scroll Depth
Output of GTM-LNSB @ Previewing: = env-107 >
13 Scroll Depth
Tags Variables Data Layer Consent Errors

2 Window Loaded @

cookie_consent_update Tags Fired

) Message Scroll Test

Consent



Nastaveni udalosti GA4

e Mnoho Interakci mérenych automaticky, pokud je zapnuty Enhanced

Measurement

STREAM URL STREAM NAME MEASUREMENT ID
https://www.fragile.cz/ https://www.fragile.cz/

P 9 P 9 G-68610NEDM6 |J
STREAM ID STATUS
3566023262 No data received in past 48 hours. Learn more

*: Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view measurement. 9
Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure
that no personally-identifiable information will be sent to Google. Learn more

Q Page views @ Scrolls @ Outbound clicks @ Site search

° Video engagement 9 File downloads Show less

€

Measuring:




Nastaveni udalosti GA4

Google Analytics: GA4 Event
ting Platform

ale Marke

e Tag Google Analytics: GA4 Event
e Zvolim vybrany konfiguracni tag

e Definuji unikatni nazev udalosti, pripadné parametry

Tag Configuration
Google Analytics: GA4 Event
Google Marketing Platforn

GA4 - Base code



Debug Mode - Testovani

e Po vytvoreni pravidel a znacek testuiji, Ze vSe funguje dle predpokladi

Not Lonnectea

X marimex.cz

a Google containers found A AW-1002992948 & GTM-NFTG Al G-TN9FW29D14

/\  Can'tconnect to the website. — See possible reasons why Reopen
API Call
Summary (B
dataLayer.push({event: "addToCart", ...}) v

v (O Bazény | Marimex.cz

? addToCart Output of GTM-NFTG @ Previewing: | env-16 >
8 Container Loaded @ Tags Variables Data Layer Consent Errors
Message
Tags Fired
Consent
Optimize GA UA Event - Ecommerce vsechny eventy (Anonymni)

Window Loaded @ ;
Container Loaded @
DOM Ready @

2 optimize.callback

impression

Container Loaded @
Message Tags Not Fired

Consent UA pageview (Statistics Consent) UA Purchase (Statistics consent)



Datova vrstva



DataLayer (Datova Vrstva)

e Komunikac¢ni kanal mezi webem a dalSimi sluzbami (GTM z ni nacita

hodnoty proménnych)

Data

WwWw

Your website

g—

Data Layer

_J

eic.



DatalLayer (Datova Vrstva)

e Pro programatory je mozné definovat zadani pro implementaci Datové
Vrstvy -> vyuZiti pro webovou analytiku (Ecommerce, vlastni potreby
meéreni)

e Priklad Dokumentace pro E-commerce



https://docs.google.com/document/d/16EmiU2aOFzY9qmD8oCXUNebrFQ21WO_QWKQ3mlYQr0s/edit#heading=h.o202pfk321r7

DatalLayer + Debug Mode

e Ukazka - Marimex
API Call

datalayer.push({
event: "addToCart",
ecommerce: {
currencyCode: "CZK",
add: {
products: [
{
id: "18340092",
name: "Bazén Floridz 3,85x8,76 m bez prislusenstvi”,
price: 2992,

brand: "Marimex",
category: "Bazény a prislusenstvi/Nadzemni bazény",
variant: ""

position: @,
quantity: 1
}
]
1
3
gtm.unigueEventId: 1274
o)



Vlastni udalost

e Jakakoliv udalost odesilana do Datové vrstvy lze nastavit jako trigger
e Trigger: Custom event -> Event name - hodnota z datové vrstvy, nebo

dokumentace

ce.form_sent [

Trigger Configuration

Q Custom Event

form_sent

®) AllCustomEvents () Some Custom Events



Vlastni proménna

e Pokud chcete vyuzit hodnoty z datové vrstvy pro praci v GTM, je tfeba je

definovat

e Nazev proménné zjistim z dokumentace, nebo datové vrstvy

e Variables -> User Defined Variables -> Data Layer Variable

Variable Configuration

0 Data Layer Variable

o)



Propojeni s reklamnimi
systemy



Zakladni znacky - Pixely

e Kazdy reklamni systém ma sviij Pixel / Retargeting kod, ktery se musi

spoustét s nactenim kazdé stranky

o\
? n



Google Ads

e Sablonavramci GTM

e Zakladni Pixel - Google Ads Remarketing (vlozeni “Conversion ID” z reklamniho
uctu).

e Trigger - vétsinou All Pages

Tag Configuration

ag Type
N Google Ads Remarketing
. Google Ads
Q Conversion Linker tag found in container.
Conversion ID ®
863640841

None



Google Ads - Konverze

e Preddefinovana sablonavramci GTM

e Potreba vytvorit konverzi v rdmci Google Ads (vygenerované Conversion ID a
Conversion label) - > Vlozim do znacky v GTM

e Trigger - zvolena interakce pro konverzi

Tag Configuration

LY Google Ads Conversion Tracking
¢ Google Ads

& Conversion Linker tag found in container.

Conversion ID (@
1002992948

- e =)
Conversion Labe

kgDqCOzY4QEQtOgh3gM



Sklik - Retargeting

e NeniSablonavramci GTM ->tag Custom HTML
e Konverzni kdd vygenerovany v Skliku (zkopiruji do obsahu tagu)

e Trigger-All pages

Tag Configuration

<>

Custom HTML
Custom HTML Tag




Sklik - Konverze

e NeniSablonavramci GTM ->tag Custom HTML
e Konverzni kdd vygenerovany v Skliku (zkopiruji do obsahu tagu)
e Trigger - zvolena interakce pro konverzi

e Moznost odesilat dynamické hodnoty skrz vlastni proménné

Tag Configuration

Custom HTML

H




Facebook

e NeniSablonavramci GTM ->tag Custom HTML
e Treba vygenerovat unikatni Pixel pro kazdou doménu
o Trigger - A“ pages Tag Configuration

e Nastaveni spusténi 1x za stranku

Custom HTML

<> Custom HTML Tag

HTML ®
1 <!-- Facebook Pixel Code -->
2 <script>

!function(f,b,e,v,n,t,s)
{if(f.fbq)return;n=Ff.fbq=function(){n.callMethod?
n.callMethod.apply(n,arguments):n.queue.push(arguments)};
if(!f._fbg)f._fbg=n;n.push=n;n.loaded=!@;n.version="2.8";
n.queue=[];t=b.createElement(e);t.async=18;

Ad'-/anr:ed Seftmgs 8 t.src=v;s=b.getElementsByTagName(e) [2];

S s.parentNode.insertBefore(t,s)}(window, document,'script’,

10 "https://connect.facebook.net/en_US/fbevents.js');

11 fbg('init', '649425852323399');

12 fbg('track', 'PageView');

ag firing options
Once per page </script>

14 <noscript><img height="1" width="1" style="display:none"
src="https://www.facebook.com/tr2id=649425852323399&ev=PageVien&noscript=1"

16 /></noscript>
7 <!-- End Facebook Pixel Code -->



Facebook - udalosti /| konverze

e NeniSablonavramci GTM ->tag Custom HTML

e Preddefinované doporucené nazvy eventl

e Podoba vzdy script fbq(‘track’, ‘nazev udalosti’)

e Moznost odesilat dynamické hodnoty skrz vlastni proménné

Tag Configuration
Tag Type

Custom HTML

<> H L lag

A I
L/

1 <script>
2  fbq('track', 'ZobrazeniKontaktu');
3 </script>


https://www.facebook.com/business/help/402791146561655?id=1205376682832142

Facebook - udalosti /| konverze

e Pozor! tfeba nastavit u FB udalosti Tag Sequencing -> kontrola spusténi Pixelu
pred udalosti

e Beztoho se udalosti nemusi sparovat s Pixelem domény

e Advance settings - Tag Sequencing -> Fire a tag before “Event name” -> Vybrat

tag s Facebook Pixelem

v Tag Sequencing @

Fire a tag before Facebook Event - Add To Cart fires

Setup Tag

Facebook - Basic Code >

Don't fire Facebook Event - Add To Cart if Facebook - Basic Code fails oris
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Pristi skoleni

e Nastaveni E-commerce méreni

e Dynamicky retargeting Google Ads, Sklik, Facebook

e (Cookies a Consent Mode

e Heatmapy

e Dalsi reklamni systémy (Adform, Bing, Yandex, LinkedIn...)

e Méreni Single Page / Javascript web(



